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COMMENTS OF THE WALT DISNEY COMPANY

These comments are submitted on behalf of The Walt Disney Company and the ABC

Owned Television Stations, which through subsidiaries own ten television stations in the

following markets: New York, Los Angeles, Chicago. Philadelphia, San Francisco. Houston.

Raleigh-Durham. Fresno, Flint, and Toledo. Disney also owns The ABC Television Network

(again. through subsidiaries). These comments are being filed in response to the Broadband

Public Notice seeking comment and data on the "use of spectrum currently licensed to broadcast

television stations."

These comments address a few specific questions raised in the Public Notice, in

particular those that ask for detail on how broadcasters arc using spectrum and for detail on data

allocations for lID and SD streams broadcast over one 6 Ml lz spectrum allocation. In April

2009, the ABC Owned Stations Television launched a new programming network, entitled the

Live WelllJD Network, and which is broadcast as a multicast channel by the ABC Owned

Television Stations (covering 24% of the country). The Live Well HD Network consists of

original programming. created exclusively for the Live Well lID Network.
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Since launching in April 2009 with six Yz hour programs, Livc Well HD has created over

150 original episodes. Examples of the Live Well I lD Network programming include "Motion"

(an outdoor/activity program), "Let's Dish" (an Emmy-nominated cooking show about the joy of

healthy cooking), and "Say Ahh... " (a program with expert health advice). Attached to these

comments is a detailed description of the Live Well lID Network, as well as a DVD with clips of

the Live Well programming. I In addition to Live Well HD programming, a number of the ABC

Owned Television Stations also air local programming on their second DTV channel. including

local sports (high school and college football. minor league baseball, and high school basketball).

local public affairs. and election results. By way of example, WLS in Chicago will be hosting no

less than six debates betwcen candidates for various offices during next year's primary election

season and will be running them live on its second digital channel. l Based on Nielsen's ratings,

the audience for the ABC Owned Television Station's multicast programming is growing. For

example, in Houston. during the November 2009 sweeps period, morc than of 8% of households

tuned into KTRK's second channel. And. in Los Angeles and Chicago, more than 5% of

households tuned into KABC's and Wl.S' second channel. In addition to their programming on

their second digital channel, the ABC Owncd Telcvision Stations also air AccuWeather (SD) as

a third multicast channel.

Turning to the technological questions asked in the Public Notice, the ABC Owned

Television Stations are able to broadcast a second IlD program because they have adopted usc of

I The DVD is attached to the hand-delivered version ofthe filing.

I WLS will be hosting the debates in conjunction with League of Women Voters and the Better
Government Association and the featured offices will be United States Senator, Illinois Governor and
Cook County Council President. Because these arc primary debates, the Republican and Democratic
Panics will each have one debate per office. See Radio Business Rep0l1 (Dec. 21, 2009, Volume 26.
Issue #246).



ATSC encoding systems that employ Statistical Multiplexing. The Statistical Multiplexing

algorithm analyses the complexity of pictures in all of the channels and allocates bits across all

01' program channels based on priorities assigned to each channel, taking bits from less complex

pictures on Live Well HD and AccuWeather and making them available to the ABC Network

program if required, and vice versa. The stations also carefully manage against having more than

one channel's programming containing complex video at any single instance. For example, the

stations generally do not schedule sports broadcasts on the main channel against a sports

broadcast on the Live Well I-ID channel.

On a broader policy level, the Public Notice seeks comment on the impact to "public

welfare" if the coverage or over-the-air broadcasting is diminished. In the view of the ABC

Owned Stations, the impact on the public welfare would be substantial. The ABC Owned

Television Stations' recent experience during the DTY transition is illustrative on this point.

During the transition from analog to digital television, the ABC Owned Television Stations

developed an even closer relationship with their viewers than they previously had. This is

because the ABC Owned Television Stations conducted massive public awareness campaigns

prior to the transition, ineluding holding their own and attending many town hall meetings and

participating in and conducting their own phone banks. After the transition date, the stafrs of the

ABC Owned Television Stations dealt with viewers one-by-one as the Stations responded to the

thousands of phone calls to the stations complaining that viewers could no longer receive the

programming on which they had come to rely. From this experience, it became evident that

there is an important (and vocal) segment orthe population that still depends on over-thc-air

reception.



Nielsen's latest numbers indicate that the number of over-the-air viewers is significant.

According to Nielsen, as of November 2009, there are approximately 11.3 million over-the-air­

only households in the United States and 2.3 million ovcr-thc-air-only houscholds in the seven

largest markets in which the ABC Owned Television Stations operatc. Although many orthese

households may not currently own a high-delinition television set, these over-the-air viewers can

already enjoy multicast broadcasts. And, as the price of high definition television sets declines

rapidly, these viewers may soon bc able to enjoy full high-definition vicwing as well. Ifthe FCC

wcre to reduce the amount of spcctrum devoted to over-the-air digital broadcasts, these viewers

would be disenlranchised rrom the lUll benefits of digital television.

The ABC Owned Television Stations continue to expend substantial resources to improve

their digital transmission facilitics so that they can reach all their former analog viewers. For

example, in Chicago, WLS is in the process of an expensive and complicated phased transition

Irom broadcasting on channel 7 to broadcasting on channel 45, in order to bctter reach its lormcr

analog over-the-air viewcrs. In other markets. the ABC Owned Television Stations similarly

havc expcnded rcsources to enter into coopcrative arrangements with neighboring broadcasters

so that the stations can better reach their formcr analog viewers. The ABC Owncd Television

Stations rcmain committed to serving their over-the-air viewers with all thc benelits of their

digital broadcast signals and respectfully submit that over-the-viewers should continue 10 have

available to them the full benefits orthe digital television transition. Therefore, Disncy and the

ABC Owned Telcvision Stations strongly rccommend that the National Broadband Plan refrain

lrom recommcnding any television broadcast spcctrum reduction or reallocation.

Respectfully submitted.



December 22, 2009

/s/ Susan L. Fox
Vice President, Government Relations
The Walt Disney Company
425 3rd Street, Southwest, Suite 1100
Washington, D.C. 20024
(202) 222-4700
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".,..L oughtful
answers to

difficult
questions... "

Sally S., Beverly Hills, CA

"I ---'t wait
to see what is next!"

Benjamin, Cn1icago, IlL

"I appreciate authenticity.
Keep it up, pilease."

Maria P~J<ingof Prussia, PA

"Thank you for quality
T. Miller, North Hollywood, CA

"Where can
II order DVDs of

these programs?""
Paul, Los Angeles, CA

"I'm glad you show the
programs more than once

to meet my non-routine life."
Carmelita B., Chicago, IL
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GCTIAKNO

From the millennial that eats and breathes all things
digital to the baby boomer that may be ipod challenged
this is a show where you'll get the low down on hIgh tech
and what's cutting edge but without the intimidation
factor. Gotta Know is about making technology
accessible ....even fun! Those more Geek-inclined will
want to hear about the latest gadgets and gizmos coming
online while the soccer mom can find out how
technology can help her with the kid's homework
and get her out of the grocery store faster.

I
n Uve Well HlJ In Jan

It'~ gedred toward anyone whose life has bee
touched by technology.... ln other words, everyone.

Fashion, Entertainment, Business, Medicine, Shopping,
Sports, Aging, Cooking, TraveL. you name it and Gotta
Know will shed the spotlight on all the new gadgets,
programs, applications and products that impact our
everyday lives. We'll have interactive chats via skype,
demos, interviews and a taste of technology's wackier
side with some off the wall inventions that are sure to be
the talk around the water-cooler.



OT10N

SAVI

ADVICE FOR LIFE SAYAHH

'Y

--NilE
llgreen'l

ur Caroo
to embrace

"festvle.

R'educi ,
Learn ho

Showh
can help

Dffference

ban Enviranmen

n Chokes

at advice from the experts.
olive green and stay gree n.



ADVICE FORU

LANET

'SOlS

GOTTAKNOW

ne

s



MOTIO

GOTIAI<NO

LET'S DIS

SAVE MY rLAnn:

1I AVA

Grll
Mexic

es

s

elude:

eXlca
o

i 'Auth

roduc:ed by Frontera Productions



SAVfM
EY

RVDAY I.IVmlll~GO'

m

u



--- -_._._-------~-~

z
2
o





DOCKET NO. 0 c.. - 4 I ) oC'"\ - S \ ( 0 c" - ~ 's1
DOCUMENT OFF·LINE

This page has been substituted for one of the following:
o This document is confidential (NOT FOR PUBUC INSPECTION)

o An ovelSiz!! pBge Of document (such as a map) which was too large to be
scanned into the ECFS system. . ... _

o M~~~~, microform, certain p~raphs or video~7
a Other materials whldl, for one Nason or another. COIJId not be scanned

into the ECFS system.

The actual document, page(s) or materials may be reviewed (EXCLUDING
CONFIDENTIAL DOCUMENTS) by contacting an Information Technician at the FCC
Reference Information Centers) at 445 12111 Slreet, &N. Washington, DC, Room CY·A257.
Please note the applicable docket or rulell'1llking number. doc:ument type and any other
relevant informatiOn about the doc:ument in order to ensure speedy retrieval by the
Information Tectlnicien


